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Hands-On Landscape Lighting 
Installation Class October 24 

NHLA is presenting a hands-on lighting class that will teach you the basics of designing 
and wiring a low-voltage lighting system. You will install lights in the front of a house 

to enhance the beauty of the landscape, as well as provide safety. As the daylight fades, you 
will learn how to properly adjust the fixtures to achieve the best look. The instructors are 
eric Mitchell, COLD, CLVLT and Jim Moreau, CIC, CIT, CLIA, and CLVLT.

Mark your calendar now for October 24, 2-7 pm. The rain date is October 25. This 
event will be held at 13 Rancourt st., Nashua, NH. The cost is $50 for Members, $70 for 
Non-members. Dinner will be provided. 

space is limited to just 20 people, so we are only accepting one person, per company. 
we will have a waitlist for additional people, if space is available. Contact Pam Moreau, 
nhla@comcast.net with questions and to register. j
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President’s Notes
by Andrew PelkeyH

Informing and educating members of the Green Industry

Newsletter
NHLA

Find us on Facebook!
www.facebook.com/NHLandscapeAssociation

It was a record-breaking year 
for our Annual NHLA Golf 

Tournament! Registration filled 
up in less than two weeks. Be-
tween vendors and raffles, this 
year was our highest earning year 
to date. These funds will continue 
to be used toward increasing 
our Association’s offerings and 
bringing more value to all of you. 

A very special thanks to both 
Jim and Pam Moreau for their 
continued efforts in organizing 
the tournament! This event was 
made possible by great vendor 
sponsors. Find a list of them on 
page 13. 

Next on our event calendar will 
be our second Annual NHLA 

Field Day held at the Belknap 
County Fairgrounds on septem-
ber 20. This year we expect to 
offer more value through cred-
its and training, access to more 
vendors, and in-field training op-
portunities. I’m looking forward 
to seeing this event continue to 
grow and provide more value to 
our membership! 

August marks the middle of 
the green season here in NH. It’s 
certainly, a good time to evalu-
ate how you and your team are 
performing so far this season, 
allowing for changes to be made 
for the second half of the season. 

Understanding your numbers 
is essential regardless of your 

8 Ashfi eld Rd./Rt.116, P.O. Box 540
Conway, MA 01341

Equipment & Tools for 
Landscape Professionals
Sprayers • Rakes • Loppers & Pruners • Saws • Ladders • & More

800-634-5557
oescoinc.com           

Give Your Customers the Best
Granite & Stone for Less! 

SWENSON GRANITE WORKS
Custom Cutting is Our Specialty!

Steps, Posts, Hearths, Mantels, Pavers, 
Edging, Curbing, Cobblestone, Flagstone, 

Fieldstone, Wallstone, Benches, Fountains, 
Bird Baths, Pool Coping, Wall Cap, Veneers, 

Flagging, Granite Signs, & Custom Fabrication

www.swensongranite.com
369 N. State St., Concord, NH 03301 . 603-225-4322 

86 Rt. 101A, Amherst, NH 03031 . 603-672-7827

Or A Location Near You In New England

company size. we are current-
ly working towards providing 
insight into building budgets 
through calculating overhead and 
direct costs and aligning them 
with target margins to yield the 
results you deserve. The average 
net profit margin for landscape 
firms across the country is a mere 
5%. This is a lot of effort for a 

little return. Doubling this into 
10% + is very doable with the 
right knowledge. Keep an eye 
out for events and resources in 
the next calendar year geared 
to improving your companies’ 
margins. 

Cheers to the second half of 
the season! a

New England Wetland Plants, Inc.
Wholesale Native Plant Nursery

Your source for...

Trees, Shrubs, Ferns, Flowering Perennials, and Grasses
Coastal and Inland Wetland Plants

Specialty Seed Mixes
Coir Logs, Straw Wattles, Blankets and Mats

14 Pearl Lane, South Hadley, MA 01075 
Phone: (413) 548-8000 Fax: (413) 549-4000 
Email: info@newp.com Web: www.newp.com

The NHLA Newsletter is published by the New Hampshire Landscape 
Association for its members, free of charge, 10 times a year.

Memberships: 
see enclosed application or the website for a membership application.

Additional Subscriptions: Firms desiring additional subscriptions, can 
purchase them at $40.00 each. Contact Pamela Moreau.

Editorial Submissions and Advertising: Articles and notices for pub-
lication should be sent to Carolyn Isaak, editor. Advertisers wishing 
to appear in the NHLA Newsletter should submit their ads to Annette 
Zamarchi. The editorial and advertising submissions schedule is online 
at nhlaonline.org/nhla-newsletter.

The NHLA Newsletter seeks to encourage a lively discussion of topics of 
concern to NHLA members. Opinions and proposals presented in the 
newsletter are those of the writers to whom they are attributed and are 
not a statement of official policy by NHLA, unless so stated.

Board of DirectorsProf. Consultants

Committee Chairs

Andrew Pelkey Mar. ’24 
President 
North Point Outdoors
603-867-1929
andrew@northpointoutdoors.com

Heather Linehan, VP Mar. ’24 
Linehan Landscaping & 
Property Maintenance, LLC
603-234-7267 
heather@linehanlandscaping.com

Maria Rainey Mar. ’24
Secretary/Treasurer
Nature’s Design 
603-609-5200
designbyrainey@gmail.com

Dave DeJohn Mar. ’24 
Past President
David DeJohn Landscaping
603-608-7860
DDeJo71@aol.com

Donny Piccirillo, Dir.  Mar. ’26
Pierson Nurseries, Inc.
339-221-3711 
dpiccirillo@piersonnurseries.com 

Cori Cahow, Director Mar. ’25
Organic Garden Girl
603-540-2041
organicggirl@gmail.com

John Crooks, Director  Mar. ’24 
John’s Landscaping of Madbury, NH
603-817-7788
johnscaping@yahoo.com

NHLA BUSINESS MANAGER
Pamela Moreau
603-321-0329  
nhla@comcast.net

NEWSLETTER EDITOR  
AND DESIGNER 
Carolyn Isaak
603-499-2143 
editor@nhlaonline.org

ADVERTISING MANAGER
Annette Zamarchi
603-661-3488 
alzbps@gmail.com

CERTIFICATION  
COORDINATOR
Abby Zuidema 
Mosaic Plant Design
603-502-4894
plantmosaics@outlook.com

EDUCATION COORDINATOR 
Amy Papineau
UNH Cooperative-Field specialist
603-560-6576
amy.papineau@unh.edu

CERTIFICATION CHAIR
Mac McPhail
United Ag & Turf Ne
malcolm.mcphail@uatne.com

EDUCATION CHAIR
Mike Barwell
Perfect North Lawncare LLC
603-491-0847
mikebarwell@yahoo.com

NHLA Field Day is fast approaching! 
Register by September 13

Date: Wednesday, September 20

Location: Belknap County Fairgrounds, Belmont, NH. 

Attendee registration: 

nhlaonline.org/registration-attendee/

See you there! 
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Principles and Practices of 
Organic Land Care

Non-Toxic Portsmouth, Non-Toxic Dover, and The Organic 
Land Care Program are presenting an in-person accredita-

tion Course from October 30 - November 2 (9:00 am -4:30 pm, 
each day). This is a 4-day in-person series on the Principles and 
Practices of Organic Land Care, including 30 hours of instruction 
and site visits led by expert practitioners. 

The program leads to certif ication as an Accredited Organic 
Land Care Professional (AOLCP) after all meeting, attendance, 
and testing requirements are met.

 Topics include:
 site analysis
    soil health
     Organic amendments
     Planting and plant care
     Organic turf management
     stormwater management
 The business of organic land care and much more!

“Great salespeople are made, not born, and no 
one achieves success in life without knowing how 
to sell.” 

Please join us at our November Dinner Meeting on 
November 9, 5-8:30 pm, at the Puritan Conference 
Center in Manchester. Jason Andrews, President, Gallo 
& Associates will bring us through the 5 Basic Rules 
of Selling, and present important, new questioning 
techniques, and how to close a deal! You will leave with 
several keys to increase your profits.

The cost is $55 for Members, $70 for Non-Members.
If you have questions, please email Pam Moreau at 
nhla@comcast.net. Registration will be available on line 

soon, at nhlalonline.org q

Learn to How Sell
NHLA Dinner Meeting, November 9

Sponsored by SiteOne

Certification Corner
by Abby Zuidema, 
NHCLP Certification Coordinator

2023 NHCLP Exam
 The New Hampshire Certif ied Landscape Professional 

exam will be held september 23, 2023. The Plant Identifica-
tion and written Portion will be offered on this date. More 
information on the exam and application can be found on the 
NHLA website, nhlaonline.org/how-to-become-certified b

NH
L a n d s c a p e
Professional

CERTIFIED

The cost is $600 for early registration or $650 after september 
15. The course will be held at the Portsmouth Historical society, 
10 Middle st., Portsmouth, NH

ReGIsTeR AT: ctnofa.app.neoncrm.com/np/clients/ctnofa/
eventRegistration.jsp?event=1781&

MORe INFO: ctnofa.us2.list-manage.com/track/click?u=98ffa
b0a207843c67289943d9&id=3a7b2f820c&e=280133a96d

Discounts are available for group registration. For more infor-
mation, contact Program Director, Jennifer shaffer, jennifer@
ctnofa.org k

The program leads to certification as an 
Accredited Organic Land Care Profes-
sional (AOLCP) after all meeting, atten-
dance, and testing requirements are met.
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Check Your ego at the Door. 
It’s not about you. we are 

a team. Don’t let your ego or 
personal agenda get in the way 
of doing what’s best for the team. 
worrying about who gets the 
credit or taking things person-
ally is counterproductive. Make 
sure every decision is based on 
advancing company goals and 
supporting your team. 

Nothing like being put in your 

Check Your Ego at the Door
Pillar #5 of the North Point Outdoors Ten Pillars of Culture

by Andrew Pelkey, NHLA President

place to humble you right? At least 
that’s how I have always felt… 

To look deeper into this Pillar, 
I think its best to look at it from 
two vantage points: employee 
and employer. 

As an employee, one of the best 
qualities you can have is showing 
that you value the team’s success 
over your own. Ironically, when 
you do this, you show just how 
valuable you are to the team and 

often move quickly up the lad-
der. This characteristic makes 
you respected by your team and 
creates trust in your ability to 
support them. 

As an owner, it is nearly es-
sential to check your ego at the 
door. each role in your company 
is equally as important as the 
other. All roles need to be carried 
out simultaneously to allow for 
success. You will f ind that the 

most successful companies in the 
Green Industry and beyond have 
owners who respect their teams 
and hold them at the highest 
regard. 

when you have a team of 
people who are more concerned 
about the team’s success rather 
than their own, you get the most 
out of that team, and ironically 
the team members benefit more 
than you could imagine! g

800-556-6985 
New England’s finest sod

Serving all of New England

each role in your company is equally as important as the other. All roles need 
to be carried out simultaneously to allow for success. worrying about who gets 
the credit or taking things personally is counterproductive. we are a team.
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Have you seen what looks 
like a yellow or tan pile of 

fluffy or foamy growth suddenly 
appearing on bark mulch or en-
casing the base of a shrub? with 
the warm wet weather we’ve had 
this year, our UNH extension 
Infoline has gotten lots of calls 
and emails from New Hampshire 
homeowners who have seen this 
and want to know what it is and 
what to do about it. what people 
are seeing is a slime mold, often 
referred to as ‘dog vomit fungus’ 
or ‘scrambled eggs slime.’

The slime mold is not a mold 
or a fungus, but a single-celled 
organism called a plasmodium. 
slime molds appear first as a slimy 
gel-like ooze that spreads across 
the ground in search of decaying 
organic matter, such as bark and 
leaf litter. As it oozes around 

Slime Molds – A Landscape Curiosity
by Amy Papineau, Landscape & Greenhouse Horticulture Field Specialist, UNH Extension

the ground, it is digesting tiny 
microbes that are decomposing 
organic matter. when conditions 
are right for the slime mold to 
transform into its reproductive 
stage, it will thicken and develop 
into the characteristic dog vomit 
or scrambled eggs look. The slime 
mold often develops from its 
less-conspicuous slime stage to 
its very noticeable reproductive 
stage overnight. 

The slime mold is not damag-
ing to plants; it is simply working 
within the natural decomposition 
process as decaying organic mat-
ter is broken down. If you or a 
client f inds it unsightly, it can 
be scooped up and disposed of 
or washed away with a strong 
stream of water. The spores are 
quite resilient though. so regard-
less of whether you scoop it up, 

wash it away, or leave it to dry 
up and disappear on its own, 
you may see this curiosity again 
when the conditions are right, 
usually after warm wet weather. 

UNH extension’s ‘Question of 
the week – what is growing on 

my mulch?’ is a printable resource 
that can be shared with anyone 
finding this interesting growth 
in their landscape: extension.
unh.edu/blog/2019/07/what-
growing-my-mulch Z

Paving Stones • Retaining Wall Block • Fire Pits  
Masonry Block • Natural Stone • Cultured Stone 

Brick • Granite & Decorative Stone • Tools & More

6 CANDY LN. HUDSON, NH • 603-882-5700
78 TURNPIKE ST. ALLENSTOWN, NH • 603-485-4400

WWW.HUDSONQUARRY.COM
  HUDSONQUARRY        HUDSONQUARRYNH

Lift and transfer 
blocks, slabs & pavers 
more quickly, safely 

and efficiently!

Order from the full line of Pave Tool products or browse our displays 
to discover cutting-edge tools that can make every step of your next 
project easier — from carrying and compacting to restraining and more. 

AUTHORIZED DEALER
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9th Annual Golf Tournament a Huge Success 
by Pam and Jim Moreau 

On behalf of the New Hamp-
shire Landscape Associa-

tion and the Golf Committee, 
we would like to thank everyone 
for making NHLA’s 9th Annual 
Golf Tournament our best one 
yet! we blew away all our records, 
including selling out in 3 days! 
we are extremely grateful for our 
sponsors and golfers ; without 
their support we would not have a 
tournament. we had an incredible 
day and it was wonderful to see 
so many new faces. Mark your 
calendar for August 6, 2024 for 
next year’s tourney!

we made over $10,000, thanks 
to your generosity! The funds 
from the tournament help keep 
the Association fiscally sound. 
watch the Newsletter and emails 
for our fall lineup. Don’t miss 
the Fall Field Day on september 
20, 2023! 

A special thanks to our 
tournament sponsor, Millican 

Nurseries, LLC., for their con-
tinued support! This year’s gift 
was an emergency lantern. You 
will never be caught in the dark 
again! A special thanks to our 
dinner sponsor, Read Custom 
Soils, for a great meal; we are 
always starving after a day on 
the course. Many thanks to J.M 
Hayden Equipment, our snack 
bag sponsor. what a variety! 
It was a toss-up for my favor-
ite: Cheez-Its or Famous Amos 
Chocolate Chip cookies. A special 
thanks to Pierson Nurseries, our 
Leaderboard Air Cannon spon-
sor; it is always a blast! Andrew 
Cantrell was the big winner, with 
a shot 34 inches from the pin. 
Many thanks to Milton Cat, our 
scorecard sponsor; we appreci-
ate your support! Many thanks 
to Bayberry & Company, our 
coffee sponsor. we appreciate 
the morning caffeine fix! Many 
thanks to Casella Organics, 

our Gatorade and water spon-
sor. Hydration is so important! 
Finally, we would like to thank 
ALL our tee sponsors for their 
generous support. we had several 
returning sponsors and several 
new ones. we could not make 

2023 Golf Tournament 
Winners

1st Place: 

J.M. Hayden Equipment : Forrest Hayden, 

John Hayden, Logan Hayden, Larry Moffett 

2nd Place:

GPS Fleet Consulting: Jeff Levigne, Tim Boyle, 

Matt Deloge, Corey Fongemie

3rd Place:

Piscataqua Landscaping & Tree: Justin Gamester, 

Jay Rotonnelli, Mike Graves, Doug Knott

Most Senior Team:

Dave DeJohn, Jeff Morse, Matt McKerley, Keith Anastasy

Closest to the Pin (Leaderboard Air Cannon):

Andrew Cantrell, 34” 

Putting Contest – 50/50: 

Josh Polakiewicz
1st Place – J.M. Hayden Equipment: Forrest Hayden, John 
Hayden, Logan Hayden, and Larry Moffett

2nd Place – GPS Fleet Consulting: Jeff Levigne, Tim Boyle, 
Matt Deloge, and Corey Fongemie

3rd Place – Piscataqua Landscaping & Tree: Justin Gamester, 
Jay Rotonnelli, Mike Graves, and Doug Knott

Most Senior Team: Dave DeJohn, Jeff Morse, Matt McKerley, 
and Keith Anastasy 

this happen without you!
The best part of our day is 

talking with all the teams. we 
have several golfers who have been 
with us since the beginning. we 
love to hear about them and their 
families. It’s awesome to see every-

one having a great time. Golfing 
makes a great company outing. 
we appreciate your joining us 
for the day. we know that not 
everyone golfs, so we’re working 
on a non-golfer event. Please 
send me some ideas! Thank you!

we cannot forget our VOL-
UNTeeRs. This event would 
not happen without them. A 
special thanks to Erica Dole, 
Cori Cahow, and Bill Gardocki 

for managing our 50/50 putting 
contest, helping with registration, 
and acting as photographers. The 
Putting contest was the most 
challenging one, so far. Josh Po-
lakiewicz brought home $650! 

Our THANKs to Candia 
Woods, the course was in fantas-
tic shape and their staff is always 
amazing. Finally, we can’t forget 
to THANK our Golf Commit- Where’s the luau? Cody Burns, Brett Burns, Garrett McCarthy, 

and Kersten GreenMore on p. 13
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Major Sponsors

Tournament – Millican Nurseries,LLC

Dinner – Read Custom Soils

Snack Bag – J.M.Hayden Equipment

Leaderboard AirCannon – Pierson Nurseries, Inc.

Scorecard – Milton Cat

Coffee Sponsor – Bayberry & Company

Gatorade/Water Sponsor – Casella Organics

1st Round Drinks – N.A.R.F.A.

Tee Signs

Agresource, Inc.

Blue Ribbon Companies

Bobcat of NH

Cambridge Pavingstones

Chappell Tractor Sales

Gallo & Associates

GPS Fleet Consulting

Hunter/FX Luminaire

Ideal Concrete Block

Illumicare Group

Maini Partners

N.A.R.F.A.

North Point Outdoors

Northeast Turf & Irrigation

Northern Nurseries

RT Consulting

Techo Bloc

Tri City Stone

Raffle Prize Sponsors

$200 VISA Gift Card – NHLA

Candia Woods Foursome – NHLA

Milwaukee Wet/Dry Vac – Pam & Jim Moreau

Wilson Infinite Putter – Pam & Jim Moreau

Digital Rangefinder – Read Custom Soils

LIVE Auction Item

4 Red Sox Tickets – N.A.R.F.A.

tee: Jim Moreau, Pam Moreau, 
Matt Tomassetti, Alan Ander-
son, and Chuck Simpson. This 
tournament would not happen 
without them. Finally, thank you 
to ALL of our golfers ! It was a 
pleasure seeing all of you and 
we hope you enjoyed the day. 

we look forward to seeing you 
ALL again next year! Remember 
to sign up early! Thank you for 

your commitment to building, de-
veloping, and maintaining great 
landscapes in New Hampshire! 
Thank you for your continued 
support and participation! 

“Keep your sense of humor. 
There’s enough stress in the rest 
of your life not to let bad shots 
ruin a game you’re supposed to 
enjoy.” – Amy Alcott w

Millican Nurseries: Spencer Dickinson, Sierra Rollins, Ken 
Michael, and Jeff Edmonds

Is this mini golf? Cori Cahow

2023 NHLA Golf Tournament 
Committee
Jim Moreau, Northeast Turf & Irrigation Supply

Pam Moreau, NHLA Business Manager

Matthew Tomassetti, Cambridge Pavers, Inc.

Chuck Simpson, Simpson Landscaping Company

Alan Anderson, Portsmouth C.C.

Volunteers
Cori Cahow, Organic Garden Girl

Erica Doyle, Casella Organics

Bill Gardocki, Hardscape Educator

R I G H T  H E R E

T H E  F R E S H E S T  S E A S O N A L 

P L A N T S  A R E  A L W A Y S  I N  S T O C K

I N  O U R  C O N V E N I E N T 

O N E - S T O P  L O C A T I O N

830 North Pembroke Road 

Pembroke, NH 03275

www.pvgpickupyard.com

603-227-9050

9tH ANNuAL NHLA GOLf tOurey, Cont’d from p. 11
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Eliminate Overwintering Pests

C lients might think that dur-
ing the winter there are no 

lawn or landscape matters to 
concern themselves with, but 
this a prime time to monitor and 
eliminate overwintering pests 
that can become a problem in 
the spring.

while one can hope the freez-
ing temperatures will kill off all of 
these troublesome insects, many 
can survive as egg masses or by 
seeking shelter in plant debris. 
Take the time to educate your 
customers on why overwinter-
ing insects should be handled 
now, and you’ll also have fewer 
headaches to deal with come 
springtime.

Types of Overwintering In-
sects: while not all overwintering 
insects are bad, and some are even 
beneficial, there are others that 
can be quite detrimental to plants 
or a particular nuisance. Listed 
here are some of the common 

culprits to lookout for.
Defoliators like gypsy moths, 

eastern tent caterpillars and fall 
cankerworms lay overwintering 
eggs masses on twigs, branches 
and trunks. Gypsy moth egg 
masses are tan-colored lumps 
about the size of a nickel or a 
quarter. eastern tent caterpillar 
egg masses are 150 to 400 eggs 
and are covered with a shiny, 
black varnish-like material and 
encircle branches that are about 
pencil-size or smaller in diameter. 
Fall cankerworms have single-
layered masses of f lower-pot-
shaped eggs on smaller branches

Bagworms also pass the winter 
as eggs, but their eggs are inside 
bags that served as cocoons for 
last year’s females. Adelgids like 
the eastern spruce gall, cooley 
spruce gall and hemlock wooly 
adelgid overwinter as immature 
females.  

soft scales like Tuliptree, Mag-
nolia, Fletcher, Calico, Lecanium, 

Cottony Maple, and Cottony Ca-
mellia all overwinter as nymphs 
on twigs or branches on deciduous 
trees and shrubs. Armored scales 
overwinter as first instar nymphs 
and adult females.  

Most aphids overwinter as 
eggs, but some overwinter as adult 
females. while aphids often don’t 
cause permanent plant damage, 
their sticky honeydew can result 
in sooty mold appearing on the 
affected plants. This can drasti-
cally reduce the vigor and beauty 
of ornamental plants.  

Control Methods: Fall clean-
ups not only help provide a tidy 
landscape going into the winter, 
but they can also remove hiding 
places for some overwintering 
insects. Plant material infested 
with insects should be disposed 
of over rather than composted. 

Tilling the soil to incorporate 
amendments can also unearth 

pests overwintering in their pupae 
stage, like seed, root and bulb 
maggots and leaf miner species.  

For the insects with over-
wintering egg masses on plants, 
these can be removed manually 
or pruned out. If there are too 
many egg masses, or they cannot 
be reached, you can note treat-
ments will be needed next spring. 

Dormant oils can also be 
sprayed on shrubs and the bark 
of trees to suffocate the insects 
before they become active in 
spring. Dormant oil is effective 
for scales, aphids, bagworms 
and more. Note that dormant 
oils should not be sprayed when 
there is a danger of freezing or 
if plants have already emerged 
from dormancy.  r

— by Jill Odom, content man-
ager for NALP. Reprinted from the 
National Association of Landscape 
Professionals, https://blog.landsca-
peprofessionals.org
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Fall is a good time to collect 
and test soil samples from 

the properties you manage. some 
soil management tasks, such as 
liming if needed, can be com-
pleted in the fall, and getting 
a complete picture of the soil 
nutrient conditions now will help 
you plan your fertilizer needs for 
the coming year.

The UNH soil Testing service 
is an affordable option for soil 
testing, and the analysis methods 
and recommendations are specific 
to the soils and environmental 
conditions found in New Hamp-
shire. The standard Commercial 
Landscape test costs just $16 per 
sample with additional options, 
such as Texture Class and Organic 
Matter available as add-ons.

One factor the standard test 

Soil Testing for Informed Nutrient 
Management Decisions
from UNH Cooperative Extension, Soil Testing Program

will tell you is the pH of the soil 
sample. pH is an important factor 
when it comes to plant growth 
and quality. If the soil pH falls 
too low or is too high, nutrients 
in the soil can “bind” to the soil 
or precipitate into mineral forms 
and become unavailable for up-
take by the plants while other 
nutrients may be taken up in 
excessive amounts causing plant 
injury. The soil test will tell you 
if pH should be adjusted and 
how to do that.

The test will also tell you the 
extractable amounts of major 
nutrients (potassium, phospho-
rus, calcium, and magnesium) 
and will provide fertilization 
recommendations based on the 
nutrient needs of what you’re 
growing (perennials, trees & 

shrubs, lawn, etc.). This informa-
tion will help you apply what is 
needed, while not over-applying 
nutrients which can be costly and 
pose environmental concerns.

All soil samples submitted to 
the UNH extension soil testing 
service are screened for lead. Lead 
is a naturally occurring element 
that is present in all soils at very 
low concentrations, but exposure 
to soils with elevated levels can 
have harmful health effects. we 
most frequently f ind elevated 
lead levels on properties with old 
homes with lead exterior paint 
(pre-1970s), properties where 
leaded gasoline contamination 
has occurred (pre-1990s), and 
properties that were once orchards 
where lead-arsenate was used 

for pest control (1910-1950s). If 
elevated lead levels are detected 
in a soil sample, we’ll provide 
you with guidance on how to 
minimize your risk of exposure, 
such as avoiding mowing when 
soils are dry and dusty. 

samples can be mailed or 
dropped off in-person at the 
UNH campus in Durham, NH. 
You’ll generally receive test results 
and recommendations within 
three weeks of when we receive 
your sample. Instructions and 
submission forms are found on the 
UNH extension website: https://
extension.unh.edu/agriculture-
gardens/pest-disease-growing-
tools/soil-testing-services or email 
us soil.testing@unh.edu p

LANDSCAPE AND CONSTRUCTION EQUIPMENT WANTED 
WE BUY EQUIPMENT – CALL OR TEXT TODAY! 

Paying more than dealer trade-in prices!
603-573-5910 – MitchellsEquipment@gmail.com 

Northeast Granite Inc.
weathered granite stones for:

     
Andy Sherburne • 603-496-4496

Northeastgraniteworks.com
instagram.com/northeastgraniteworks/

Quarry • 169 Granite Street • Allenstown, NH

Patios 
Steps 
Water Features

 Walls 
 Posts 
 Benches
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THE LOW CARBON FORMULA FOR CONCRETE

 50% LESS CEMENT & 5% RECYCLED MATERIAL
WHILE EXCEEDING ASTM C936 SPECIFICATION REQUIREMENTS

THIRD-PARTY TESTED AND ASTM VERIFIED SO YOU CAN BE 
CONFIDENT YOUR PROJECT WILL HAVE A LOW CARBON FOOTPRINT VIEW OUR 

ENVIRONMENTAL 
PRODUCT 

DECLARATIONS 

AT ASTM.ORG

1-800-649-4773    WWW.GENESTCONCRETE.COM               @GENESTCONCRETE

BARRON BROTHERS - FARMINGTON CAMERON’S - FARMINGTON EAST COAST LUMBER - EAST HAMPSTEAD 

GILFORD HOME CENTER - GILFORD HUDSON QUARRY - HUDSON & ALLENSTOWN SKEHAN HOME CENTER - CENTER OSSIPEE  

N.H. THINSTONE - OSSIPEE WEIR BROTHERS LANDSCAPE SUPPLY - COLEBROOK WINNIPESAUKEE LUMBER - WOLFEBORO

AUTHORIZED GENEST DEALERS IN N.H. 

Advanced driver-assistance 
systems (ADAs) can help 

improve a driver’s ability to react 
to dangers on the road. Over 
the past decade the automotive 
industry has delivered count-
less safety innovations, ranging 
from traction control to colli-
sion warning systems, all with 
the intent to reduce crashes and 
save lives. whether incorporating 
new vehicles into a commercial 
fleet or deciding on your next 
personal vehicle, it’s important 

Guide to Advanced Driver-Assistance 
Systems (ADAS)

that drivers know how to use the 
technology effectively. 

The National Highway 
Traff ic safety Administration 
(NHTsA) has launched a cam-
paign to educate drivers about 
the safety benefits of ADAs in 
newer vehicles. Dr. steven Cliff, 
NHTsA’s Deputy Administrator, 
said “Vehicles equipped with life-
saving technologies can prevent 
or reduce the severity of a crash, 
but they are most effective when 
drivers learn to use them.”

Effective route planning is a 
critical part of setting a driver 

up for success. Route planning 
must be considered in order to 
make sure drivers know how 
to get from point A to point 
B while avoiding risks such as 
low bridges, school zones, con-
struction, closed roads, insuf-
f icient space to maneuver the 
vehicle, pedestrian or cyclist 
traffic, weather, or social events. 
Other benefits of well-designed 
route plans include reducing 
time, vehicle wear, fuel, risk of 
crashes, and improving customer 
satisfaction. 

successful route planning re-
quires a two-way street between 
management and drivers. Man-
agement needs to consider risks 
when planning routes; drivers 
need to adhere to route plans 
with the understanding that risks 
could be mitigated with good 
planning. 

It is important to understand 
that good planning includes prep-
aration before the vehicle is put 
in motion. Managing fatigue, 
nutrition, navigation system (if 
drivers are unsure where they are 
going), vehicle condition, and 
how drivers will manage distrac-
tions, including phone calls or 
text messages, are a necessary 
part of any trip, regardless of 
distance. How these elements 
are addressed prior to the trip 
will help def ine how well the 
risk is managed.

Common hazards to consider 
when developing route plans are 
sharp or blind curves, dangerous 
intersections, railroad crossings 
(especially uncontrolled), the 
absence of areas to safely pull 
off the road, icy bridges, poor 
pavement condition or potholes, 
animals, and areas with poor 

visibility. Traff ic hazards to 
consider are aggressive drivers, 
construction, rush hour, extreme 
pedestrian traff ic, and school 
zones. Vehicle hazards should 
factor in load instability, poor 
maintenance/repair, and hazard-
ous materials. Various driver risk 
can come into play such as: level 
or experience with the specific 
vehicle, health conditions, fitness 
for duty, area knowledge, and 
coping with distractions. Ideas on 
how to approach improving the 
route planning for the operation 
should incorporate: 

1. an analysis of the crash his-
tory to identify “hot spots” 

2. actually driving current 
routes to identify specific hazards 

3. downloading regional con-
struction notifications 

4. asking the drivers for their 

input and suggestions for how to 
reduce risk. 

At each destination or deliv-
ery point, size up the scene by 
identifying entry and exit points, 
overhead objects, and reducing 
the distance or number of times 
requiring backing maneuvers. 
some methods for implement-
ing safer routes and inspiring 
better driver decision-making 
should involve: 

1. promotion as a driver safety 
initiative 

2. use as a safety committee 
activity 

3. implementing “How To Run 

Setting Up Drivers for Success
Reprinted from the NARFA Sept/October Newsletter

Common ADAs can include 
several features, such as: 

• Rear-view cameras are now 
required in all new vehicles under 
10,000 lbs.

• Collision warning systems 
alert drivers to oncoming vehicles 
by monitoring the vehicle’s speed 
and detecting objects within a 
certain distance/radius.

• Collision intervention sys-
tems automatically apply the 
brakes or gradually pull the ve-

In the event of a motor vehicle crash, 
human error is the probable cause 
93% of the time.

My Route” sheets completed by 
the regular driver to support the 
success of the cover/vacation/
new driver. Also, a “route hazard 
planning” sheet can be completed 
by each driver which will raise 
their own awareness as well as 
provide important information 
to the dispatchers, managers, 
and other drivers. 

In summary, every operation 
wants to be effective, efficient, 
and prof itable. Implementing 
techniques for developing route 
plans that set the driver up for 
success every day is the key to 
achieving all three. g

Over the past decade the automotive industry has deliv-
ered countless safety innovations, ranging from traction 
control to collision warning systems, all with the intent to 
reduce crashes and save lives. 

Continued on p. 23
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Display Ad Rates are for high resolution digital submis-
sions ready for print. (Custom ad preparation services are 
available. Please call for rates.) Ad space must be reserved 
by the 5th of the month preceding publication, with digital 
files arriving by the 10th of the preceding month. Payment 
in full is required at time of placement of first ad. Contact: 
Annette Zamarchi, 603-661-3488.

NHLA Newsletter Ad Rates
Size 1 issue 5 issues 10 issues
DISPLAY ADS:
Full Page
(7 1/2 x 10 inches) $250 $1,070 $1,545 
Half Page
(7 1/2 x 4 7/8 inches) $190 $760  $1,160
Quarter Page
(3 5/8 x 4 7/8 inches) $130 $475 $700
eighth Page
(3 5/8 x 2 5/16 inches) $65 $255 $365
CLASSIFIED
Per 30 words: $20 members, $30 non-members 
EMPLOYMENT CLASSIFIED
60 words max: Free for members, $60 non-members 
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hicle into the center of the lane 
to avoid objects.

• Forward collision systems 
equipped with automatic emer-
gency braking (AeB) automati-
cally apply the brakes to avoid 
contact with an object, such as 
a pedestrian or vehicle.

• Blind spot detection (BSD) 
uses sensors on specific areas of 
the vehicle to monitor objects 
and alert the driver. 

Many newer vehicles also in-
clude adaptive light control, au-
tomatic parking, adaptive cruise 
control, driving control assis-

tance, lane-keeping assistance, 
and reverse automatic braking. In 
the short time these safety systems 
have been integrated, research has 
proven their effectiveness in re-
ducing the frequency and severity 
of crashes. The Insurance Insti-
tute for Highway safety (IIHs) 
estimates a reduction of police-
reported front-to-rear crashes by 
50% resulting from systems with 
AeB. Lane departure warning 
reduces single-vehicle, sideswipe 
and head-on crashes by 11%, 
and BsD reduces lane-change 

crashes by 14%. The integration 
of these safety systems in newer 
vehicles requires drivers to be 
familiar with the capabilities 
and limitations. If a driver is not 
familiar with the sensitivity of 
specif ic features such as FCw, 
lane keeping assistance, or rear 
cross traffic warning they may be 
prone to make sudden maneuvers 
or reactions. It’s important that 
drivers review the owner’s manual 

ADAS, Continued from p. 19

The Insurance Institute for Highway safety 
(IIHs) estimates a reduction of police-re-
ported front-to-rear crashes by 50% result-
ing from systems with AeB. Lane depar-
ture warning reduces single-vehicle, side-
swipe and head-on crashes by 11%, and 
BsD reduces lane-change crashes by 14%. 

and perhaps seek out additional 
information from the manufac-
turer. One way to know if your 
vehicle has ADAs technology 
is to read the symbol lights on 
the dashboard when starting the 
ignition. The symbol lights will 
illuminate for each type of system 
on the vehicle. Referencing the 
owner’s manual or conducting a 
quick internet search can identify 
the meaning. p
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• September 20 
NHLA Field Day, Belknap County Fairgrounds, daylong event. See page 3

• September 23
NHCLP Exam, See page 5

• october 24
Hands-on Landscape Lighting Installation Class, presented by NHLA, see page 1

• october 30-November 2
Principles and Practices of Organic Land Care, presented by Non-Toxic Portsmouth, Non-Toxic Dover, and 
the Organic Land Care Program. See p. 5 

• November 9
Learn to Sell, NHLA Dinner Meeting, Puritan Conference Center, Manchester, NH. See page 5

Calendar


